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Abstract: This paper describes the importance of Social Media for companies and brands.It highlights the need and 

requirement of companies to come on social media platform inorder to make their brands visible to mass 

audience.Data and statistics related to the power of social media clearly helps to understand the current scenario 

related to use of various types of social media tools- twitter,instagram,facebook etc.  
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I.   INTRODUCTION 

The purpose of this research is to understand and highlight the meaning of social media and discuss its importance for the 

companies nowadays.The objective of this study is to help the companies know that in order to grow further,it is 

extremely important to follow current trends and constantly implement recent developments. The importance of social 

media in business is growing at warp speed. With increasing number of people signing and  joining social media sites 

every, this industry is bound to become bigger in the coming years. It's Spreading like never before.As a result it has 

become extremely important for the companies to cope up with the changing times and display themselves on social 

media. 

“Social media” is a name given to web-based and mobile technologies that are used to turn communication into an 

interactive dialogue. These dialogues can occur between individuals,companies,producers,consumers,organizations, 

communities etc. Thus,the Internet allows millions of people to contact and connect with each other in no time, and also 

allows business owners to promote their businesses by using various types of applications. 

II.   IMPORTANCE OF SOCIAL MEDIA FOR BUSINESS 

A. Benefits of Social Media:  

1. Increased Brand Awareness:With more and more people joining and signing up on social media ,it is the best way to 

reach new and highly targeted potential customers. 

2. Helps to generate leads:Social Media helps business and companies to generate genuine and interested leads which 

have high chances of getting converted into final deals. 

3. Social media helps to reach out to a bigger audience:As per latest statistics,almost 90% of marketers say their 

social marketing efforts have increased awareness and exposure for their business, and nearly, 75% of people agree that 

they’ve increased traffic. 

4. Social media allows collecting first hand customer feedback-Social media is a potent ingredient of customer 

feedback cocktail.Social media platforms allow collecting first-hand feedback from customers to improve brand image, 

reputation, and relationship with the customer. The customer must feel like they are heard, valued and this makes them 

happy. 

5. Logging in stays on top of the mind:It is observed that,most social media users log into their accounts at least once 

per day.Also,According to Pew Research Center, and many people are checking social multiple times per day. 

https://www.vendasta.com/blog/157-stunning-social-media-stats-to-savor/#generalstats
http://www.pewinternet.org/2018/03/01/social-media-use-in-2018/
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B. Benefits of having a brand on Social Media: 

 

above picture clearly shows data related to types of social media tools and their usage in percentage. 
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C. Social Media usage in different countries: 

 

The above table clearly shows data related to social Media usage in different countries.Figures shown in the picture depict 

the percentage of Internet users. 

D. Facts about Social Media: 
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It is quite evident from the above figure that,Facebook is the most frequently and commonly used social media 

tool,followed by Instagram.With all these data it has become extremely important for the companies to capture the market 

share and hence go Digital- Go online and use Social MEdia to reach audience and in fact to directly stay in touch with 

the users/prospective consumers. 

 

This is one more reason for companies to come on Social media to promote their products,get customer feedback and stay 

connected with the consumers. 

D.Media Statistics: 

Here are some more social media statistics that prove beyond doubt the importance of social media in business.  

According to 2019 social media statistics 

➢  There are at present, 3.2 billion users around the globe. That is about 42% of total present population. 

➢ In the U.S.,68% of adult  have fake  Facebook account. 

➢ Active social media users are composed of 48.2% Baby Boomers, 77.5% Generation X and 90.4% Millennials. 

➢ A recent research shows that a user at an average  spends around 2 hours and 22 minutes of his/her time on social 

media account everyday including messaging. 

➢ Facebook advertising is extensively used by companies today by 2 million businesses for promoting their products and 

services. 

III.   CONCLUSION 

Around 4.2 million people use Social Media,which is approx 42% of the total population of the World.Therefore it 

becomes extremely important for the business houses to switch to Social Media inorder to promote their products or 

services and make them popular on public platform.As per recent research,73% of marketers agree to the fact that Social 

media has proved to be an effective tool for advertising their  brand. 

Social Media helps business houses to reach their specific audiences in less time.As people show their interest in the 

product or service and on;ly they can first be contacted for the same.Individuals can easily select a social media tool as 

per their choice and thus,business houses can find out the list of target audiences accordingly.According to HubSpot, 

social media has a 100% higher lead-to-close rate than outbound marketing tactics. That could be because every post you 

make and each interaction you have on your social media channels is an opportunity to convert an interested lead into a 

happy customer. By building a report with your leads and customers and posting valuable content on a consistent basis, 

your brand can work to improve trust and credibility, which leads to more conversions. 

When individuals are targeted online,then it becomes easier for the companies to know about their choices and preference 

and thus,they can offer a product as per customers requirement.And for this Social Media helps them to give personal 

information likes- likes and dislikes of the customer which otherwise,they wouldn't have known. 
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